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Master's Thesis from the year 2015 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 110, , language: English, abstract: Recently,
alot of big corporations are pruning their portfolio just to be present with their big global brands. Even if it
seems like managing global brands are easy, alot of companies are facing with problems. Many global
brands are using different names, different logos or different positioning strategies around the globe.
Especially in an increasingly global world, consumers' likelihood of noticing these differences have been
dramatically increased. Suprisingly, so far the effects of these differences were ignored by both scholars and
practitioners. This study strikes the first match about this topic. Consumers' evaluation of the global brands
attributes, the perception of these differences and likelihood of purchase are investigated in the case of three
conditions; global brands with different names, with different logos and with different positioning strategies.
In al conditions, consumers evaluation about attributes of brands is changing. In line with previous
literature, a high percentage of people perceive the differences aslocal adaptations. Lastly but most
importantly, it isfound that likelihood of purchase both in home country and in abroad is decreased in all the
cases.
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From reader reviews:
John Moore:

Book is usualy written, printed, or descriptive for everything. Y ou can know everything you want by a
publication. Book has a different type. Asyou may know that book isimportant matter to bring us around the
world. Close to that you can your reading ability was fluently. A guide Inconsistenciesin global brands and
their affect on consumers' perceptions will make you to become smarter. Y ou can feel considerably more
confidence if you can know about almost everything. But some of you think this open or reading any book
make you bored. It is not necessarily make you fun. Why they are often thought like that? Have you looking
for best book or suited book with you?

James Dickens;

The knowledge that you get from Inconsistencies in global brands and their affect on consumers' perceptions
isamore deep you rooting the information that hide within the words the more you get enthusiastic about
reading it. It does not mean that this book is hard to recognise but Inconsistencies in global brands and their
affect on consumers' perceptions giving you joy feeling of reading. The author conveys their point in certain
way that can be understood simply by anyone who read this because the author of this guide is well-known
enough. This book also makes your own vocabulary increase well. It is therefore easy to understand then can
go to you, both in printed or e-book style are available. We suggest you for having this Inconsistenciesin
global brands and their affect on consumers' perceptions instantly.

Dawn Fernandez:

The e-book untitled Inconsistencies in global brands and their affect on consumers' perceptionsisthe
publication that recommended to you to read. Y ou can see the quality of the book content that will be shown
to you. The language that author use to explained their ideas are easily to understand. The writer was did a
lot of investigation when write the book, so the information that they share for your requirementsis
absolutely accurate. Y ou also can get the e-book of Inconsistenciesin global brands and their affect on
consumers perceptions from the publisher to make you far more enjoy freetime.

Henry Heath:

Reading areserve make you to get more knowledge as aresult. Y ou can take knowledge and information
from abook. Book iswritten or printed or illustrated from each source that will filled update of news. On
this modern eralike right now, many ways to get information are available for you. From media social just
like newspaper, magazines, science guide, encyclopedia, reference book, new and comic. Y ou can add your
understanding by that book. Isn't it time to spend your spare time to spread out your book? Or just looking
for the Inconsistencies in global brands and their affect on consumers' perceptions when you essential it?
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